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Integrated Sales & Marketing Agency




Keep Your Sales Pipeline Full
By Prospecting Continuously .
Always Have More People To See

Than You Have Time To See Them.

Brian Tracy
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C) strong Organisation Foundation

Vision

Fast, Convenient &
Consistent Access To
Products & Services
through Any Platform

H:z Mission
Make Marketing &
Sales Part of Our
Day-To-Day Personal

& Business Life
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Values

Consistency in Quality
Accountable to Actions
Integrity in Relations
Passion to Go Beyond
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But Is It Cost Effective To Make It Work ?
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Effective Strategies

Inbound Marketing
Small & Medium Organizations
Proven Marketing Strategy

Attracts traffic, engages prospects and
converts them into customers through
valuable & intuitive content

=<1 Market Price Approx. ¥1 to 2.5

Lakhs per Month

BREEUR

Account Based Marketing
Big Organizations
Proven Sales strategy

Targeted, insight-led marketing with
sales to create a personalized
experience for targeted audiences

=] Market Price Approx. ¥2.5to %5
Lakhs per Month
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WAIT

It's Too EXxpensive

Is there a way to have all of this

at a [Fraction of the Cost?
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Everyone Can Now Become Conversion Ready
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Monthly | Retainers
Starting 325000 per month
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%ﬁ Our Inbound + ABM Strategy

85
< Attract @) Accelerate Grow

Inbound marketing Inbound marketing to Your content has greater
to attract target accounts set the foundation for a value. Create and utilize

and ABM to accelerate strong ABM approach. content that serves both
the process. Win and Attract a larger group of an ABM and an inbound

impress target accounts prospects than while strategy. Combine

with the remarkable applying just one of the inbound marketing and

consumer experience. two methods. ABM to grow better.



@ Our Service Offerings

% Content

Website Design
Landing Pages
Graphics Design
Promotional Videos
SEO Optimized Content
Articles & Blogs

BREEUR

X Delivery @ Engagement

Search Optimization
Search Engine Marketing
Social Media Marketing
Email, WhatsApp & SMS
Interactive Webinars
Lead Generation

Increase User Interaction
Improve User Experience
Lead Conversions Growth
Active Subscriptions
Message Personalization
Constant Re-Innovation
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—
T 6 Step Process Workflow
FHH|  Planning @ Attract Prospects @@ Nurture Leads
Prepare The Marketing and Attract People to your Site Automation to Generate
Sales Flow for 3 - 12 Months and Make them Fill Forms Interest in your Offering

QR
Q Relationship Personalization Identification

Nurture Relationships that Targeted Personalized Analyze Leads to Identify
can Lead To Opportunities Campaigns for Engagement Company Association

1M
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1. Planning Phase

E Funnelytics™ S

J» Asana ®
. Google Calendar
Yersio ’

Scope & Personas & Tech Tools & Deliverables

Analysis Scenarios Platforms & Deadlines
12



v

BREEUR

2. Attract Prospects Phase
: Google
&) WorDPRESS Scre@mingfrog &N s
® ® ®
P
Wil Chimyp <¥ ryzely = AdRoll

Websites & Search Engine  Social Media Paid

Landing Page  Optimization =~ Management Advertising
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3. Nurture Leads Phase

oagieckm  ()arstory ¢ TIDIO
®

® ®
€ mact,  HEADUNER Q) coooevee
Organize Content Increase Constant

Prospects Generation Engagement Interaction
14
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4. Identification Phase

® hunter
®

® g ®

fullstory Z EG),Z Z @ databox

Analyze User Research Automate Organize Data
Behaviour Corporates Lead Gen. Sources

& matomo Datanyze ~
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5. Personalisation Phase

¢ AgileCRM aIrstory Y messageBird
® ® ®

persoNY2e @8 michiny Q) Gonsierve

|dentify Personalize Deliver Increase

Personas Content Campaigns Engagement
16
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6. Relationship Phase

¢ AgileCRM aIrstory Y messageBird
® ® ®

persoNY2e @8 michiny Q) Gonsierve

Deeper Actionable Generate Constant

Analysis Content Responses Connection
17



10+ Years

Building Experiences

100+ Customers

Recommending Us Globally

98%

Customer Retention Rate

BREEUR



INTERLINK

THE BUSINESS PERFORMANCE CONSULTANCY

GARODIA

GROUP

medikabazaar

...ProCure&Cure

A

BUILDING TRUST

Government of India

Ministry of Youth Affairs and Sports
IR UIPR

BREEUR

RRir£D
KIN&GDoM

WORK BY JAMIE REID

FERNTASTICA
GARDENS

&) INTERNATIONAL SCHOO

Fad DON BOSCO
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‘ Our Esteemed Clients

@
Soroptimist
International

Great Britain & Ireland

0y

VITRUVIO

gpood & Beverages Pvt. Ltd.

ﬁ PAREXGROUP

Building expertise, together

2
KRYFS

Hamesha Kaizen

Y YASMIN

KARACHIWALA’S

"OAJ
PILAT&HAIEE

2s POWER
¥/ _TO LEAD

INTERNATIONAL INSTITUTE OF
‘a ;7 CAMBRIDGE

PROTTO
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F3 Our Esteemed Clients

ABSOLUTE

ﬁi\
ARCHDIOCESE
OF BOMBAY

aw

TATA
TATA CONSULTANCY SERVICES

PAPACAPON

A JOURNEY THROUGH LIFE

ADUJAL L2

BREEUR

afdindia JEPZNN

gateway to global design schools A PUIRNAL

Innovation for Solutions

Kenilworth
Global Consulting

)

Packet Path

FRANCOMEDIA

HIS SUQy PRODUGTIONS
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Our Esteemed Clients

oy ST. JOHN

——~—— The Evangelist Church
—_—

GAMS

B TECHND MECH

ZVAH

POWER SOLUTIONS

AAAAAAAAAAAAAAAAAAAAA

Cif/m‘aar

BREEUR

AKANKSHA

Deutsche Bank
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‘ Our Esteemed Clients
‘* % w‘locetime iNnteGREAT people™
MEDX1 ‘Ziiﬁiﬁ.ﬁ{“

o 4{ MARAFEL

oS-

@ VELEKA
AC@E{:S | ( logistics

V.€S.
Since 1962
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Our Esteemed Clients

x4 Holy Cross Kurla

SUNRISE MUSIC ACADEMY

PIIHII @@@ﬂ

BREEUR
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ASHOK LEYLAND

‘a'\n'ng
S %

3 3
£

JRa nbow

Lightworkers
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‘ Our Esteemed Clients

% Y] n - b/mr/ 'g @
cue Suum Dhip "GP

DDDDDDDDDDDDD

BUOREREE o+ maa GIVERS

SPORTS

el st. George High School
Malad, Mumbai

* Nutrfworkouts
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‘ Our Esteemed Clients

N
@\1\_1} /) @ Performance

more than meals...

6rGAGsn

what LOL is!

é Kingdom World top 5 Sa Ie
&, F =
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Let’'s Start Your
ABM Journey Toda
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Thanks!

Any Questions ?

> info@breeur.com
+91 7208658750

G-2, Mukund Nagar, Near Airport Road
© Metro Station, Marol Pipeline,

Andheri-Kurla Road, Mumbai - 400 059

BREEUR
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